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WHO WE ARE

LibraryMarket is a small strategic design agency exclusively 
committed to providing creative and cost-effective 
branding, marketing, and technology solutions for libraries 
and their communities.

Our Mission

Our Beliefs

Our Values

What We Do

Our team’s combination of library, 
marketing, and technology experience 
allows us a unique perspective when 
developing strategies for libraries.
We can propose and deliver solutions with 

because we focus exclusively on libraries.

Our mission is to help libraries connect 
to their communities by offering superior 
marketing and technology products.

We believe that libraries are more 
successful when they can engage their 
users through quality technology and 
branding. Our goal is to provide innovative 
and elegant solutions to expand the reach 
of libraries. We are committed to products 
streamlined for use by patrons and libraries 
alike.

public libraries put into practice every day. 
We remain rooted in our library origins and 
understand the importance of diversity 
and inclusion in ensuring all community 
members are heard and supported, 
regardless of their race, ethnicity, gender or 
gender identity, sexual orientation, religion, 
(dis)ability, or place of origin.

We believe patron privacy, intellectual 
freedom, and free access to information 
are fundamental rights and work to make 
sure we help our clients achieve their goals 
within this framework.

• Web development
• Marketing and branding services
• Integrated calendar for events, registrations, 

and room reservations

Meet Hootie.
Hootie's been with us 

since the very beginning. 
He's here to let you know 

that we give a hoot!
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Library Market has grown rapidly since its inception, 
developing award-winning solutions and setting a new 

website, calendar, and branding for libraries of all sizes.

OUR STORY

The story of Library Market began at the 
Craighead County Jonesboro Public Library, 
where co-founders Ben Bizzle and Joe Box 
formed a creative team that revolutionized 
the library’s approach to digital services 
and marketing and resulted in a 2012 John 
Cotton Dana Award. Recognizing that 
libraries across the nation faced similar 
challenges in effectively reaching their 
patrons, Ben and Joe looked to create a 
company that would provide exceptional 
website and marketing services for the 
library industry. 

The founding vision of Library Market 
was helping these libraries engage their 

communities with innovative, affordable 

operations and budgets of libraries.

To turn this vision into reality, Joe and 
Ben approached designer Steven Trotter 
and project specialist Valerie Carroll, 
who were instrumental in transforming 
CCJPL’s website. With this partnership in 
place, Library Market began assembling 
a talented team of software developers, 
project managers, and support staff to 
guarantee the company could deliver 
creative branding and software solutions 
for the library industry.
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OUR TEAM

BEN BIZZLE
chief executive officer
& owner

VALERIE CARROLL
chief operating officer
& owner

STEVEN TROTTER
chief creative officer
& owner

JOE BOX
chief information officer
& owner

As founder and CEO, Ben develops the 
vision for our projects and coordinates 
with clients to ensure we provide the 
best possible product.

Valerie works directly with clients to help 
translate their goals into deliverables. 
She manages web and branding 
projects and day-to-day operations.

Steven is responsible for all creative 
aspects of our business, including 
information architecture, site design, 
and marketing & branding.

Joe is responsible for leading our team 
in QA and testing procedures for our 
projects, ensuring all features work as 
intended.

LibraryMarket
managing, developing, and designing all of our products. Our staff includes:

12 Years Library Experience
24 Years IT Experience

13 Years Library Experience
16 Years IT Experience

5 Years Library Experience
5 Years Project Management Experience

Master of Arts, English
Bachelor of Arts, English

25 Years Design & Branding Experience
15 Years User Interface Design Experience
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OUR TEAM

CLAY FREEMAN
chief technology officer

8 Years Web Development Experience

Master of Science, Computer Science
Bachelor of Science, Computer Science

Clay’s attention to detail makes him a 
keen director of all technical aspects 
of our projects, including managing 
development staff and site architecture 
and deployment.

4 Years Web Development Experience

JEREMY JACKSON
lead frontend developer

Jeremy manages display tools including 

CSS, and JavaScript.

5 Years Content Management Experience

Master of Arts, English
Bachelor of Arts, English

HAYLEY WEBB
lead content manager

Hayley is responsible for reviewing and 
translating the content package during 
the development process, ensuring that 

6 Years Project Management Experience

DUSTIN HOOD
project manager

Dustin is responsible for managing 
LibraryCalendar projects, making sure 
we identify client needs, and deliver 
a successful transition to the new 
platform.

9 Years Library Experience
8 Years Project Management Experience
Master of Library Science 
Bachelor of Science, English & History

LINDSAY SARIN
project manager

Lindsay manages website projects and 
supports customers from project kickoff 
through training to ensure that their 
website meets their current and future 
needs. 
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OUR WORK

Check out our website for even more examples of our 
work & product details! www.librarymarket.com

Madison County
Public Library
Designed a bright, colorful 
logo and matching website 

rural community.

www.madisonlibrary.org
Richmond, KY

South Huntington
Public Library
Designed an architectural 
logo featuring the library’s 
iconic building, as well as a 
matching website.

www.shpl.info
Huntington Station, NY
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OUR WORK
CONTINUED

Check out our website for even more examples of our 
work & product details! www.librarymarket.com

Henderson
Libraries
Designed a new logo, branch 
branding system, and re-
branding campaign.

www.hendersonlibraries.com
Henderson, NV

Helen Plum
Library
Designed a colorful, 
typographical logo and 
matching website to 
conincide with new library 
construction.

www.helenplum.org
Lombard, IL
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OUR WORK
CONTINUED

Check out our website for even more examples of our 
work & product details! www.librarymarket.com

Coos Bay
Public Library
Designed an art deco-
inspired, geometric logo, 
matching website, kid’s 
department marketing kit 
and re-branding campaign.

www.coosbaylibrary.org
Richmond, KY

Sustainable Libraries
Initiative
Designed a logo 
incorporating their three 
founding principles, as 
well as the organization’s 
membership website.

sustainablelibrariesinitiative.org

Guilderland, NY
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OUR OFFER

$5,500

Everything outlined in this proposal is included at the quoted price. Anything outside this proposal’s scope, 
including actual work to be performed and costs, must be approved by both Library Market and our clients before 
any work begins. Examples of these additional costs include change orders for additional deliverables, services, or 
a support-hour contract for further development past the launch date. These are optional and available at the 
request of the client.

LibraryLogo
• Detailed Discovery Process
• Up to 3 Initial Options to Review
• Iterative Feedback Cycle (up to 3 revision rounds)
• Abbreviated Brand Guide
• Logo Files Package:

• Vector, web & print-ready PDF, SVG, and EPS
• Raster high resolution, print-ready JPG, PNG
• Raster high resolution, web-ready JPG, PNG
• Raster low resolution, web-ready JPG, PNG 
• 
• Raster & Vector favicon image SVG, EPS

create and/or order their own marketing materials.



10

CLIENT
REFERENCES

Todd Schlitt
Director, Amityville Public Library
tschlitt@amityvillepubliclibrary.org
(631) 264-0567
https://www.amityvillepubliclibrary.org/

Christina Cornelison
Public Services Manager, Madison County Public Library
mcplpublicservice@gmail.com
(859) 623-6704
https://www.madisonlibrary.org/

Sami Pierson
Director, Coos Bay Public Library
spierson@coastlinelibrarynetwork.org 
(541) 269-1101
http://www.coosbaylibrary.org/
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PROJECT 
PROCESS

STANDARD
TIMELINE

Determine the direction, target audience, deliverables, and aesthetics 
for the new brand.

Discovery

Using the information gathered in discovery, put together design 
samples and mockups for the new brand. Review these designs with 
library staff to finalize and approve styling.

Design

Provide all deliverables to the library that allow library to move 
forward with new branding.

Delivery

Discovery

1 2 3 4 5 6WEEK

Development

Design

Delivery

Branding project timelines are usually highly variable depending on the project needs and 
overall library team availability and approval processes. One of our first steps in the project 
will be a detailed project timeline based on your library’s needs.
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Whereas,
1) the Client wishes to obtain and the 
Provider wishes to grant custom design, 
branding and/or marketing package known 
as LibraryBrand (hereinafter referred to as 
“Product”) for the term and specific purpose 
set forth in this Agreement, and
2) each Party represents and warrants 
that it has the right and authority to enter 
into this agreement and that doing so 
will not violate, conflict with, or cause 
a material default under any other 
contract, agreement, indenture, decree, 
judgment, undertaking, conveyance, lien, 
or encumbrance to which it is a party or by 
which any of its property is or may become 
subject or bound,
the Parties agree as follows:

SECTION 1. RELATIONSHIP OF THE 
PARTIES
Library Solutions, LLC is an independent 
contractor. Library Solutions, LLC shall 
determine, in its sole discretion, the manner 

TERMS & 
CONDITIONS

and means by which the Services are 
accomplished. No agency, partnership, joint 
venture, or employee-employer relationship 
is intended or created by this Agreement.
Neither Party is authorized to act as agent 
or bind the other Party except as expressly 
stated in this Agreement. Library Solutions, 
LLC and the Product or Services prepared 
by Library Solutions, LLC shall not be 
deemed a work for hire as defined under 
Copyright Law. All rights granted to Client 
are contractual in nature and are expressly 
defined by this Agreement.

SECTION 2. CONTRACT PERIOD 
This Agreement will begin on the Effective 
Date and continue until all project 
deliverables have been granted by the 
Provider to the Client.

SECTION 3. BILLING AND PAYMENT
3.1. Compensation
Client agrees to pay Library Solutions, LLC 
(dba Library Market) the fees listed in the 
Project Proposal, including all applicable 
taxes. In the event that a project requires 
Library Solutions, LLC representatives to 
travel to a physical site, Client will pay 
Library Solutions, LLC expenses, including, 
but not limited to: (a) incidental and out-
of-pocket expenses at cost plus Library 
Solutions, LLC’s standard markup of 20%; (b) 
mileage reimbursement, other than normal 
commuting, at $.55 per mile; (c) travel 
expenses, other than normal commuting, 
including airfare and rental vehicles, 
with client approval. Pricing in the Project 
Proposal includes only Library Solutions, LLC 
fees. Any other costs, such as domain name 
registration, art/font licensing, or media 
rights shall be purchased and maintained 
by the Client. Invoices shall list any expenses 
and additional costs as separate items.

3.2. Payment Schedule
The total Project Proposal cost shall be 
invoiced on the contract signing date. All 

Project & Service Agreement for use of 
LibraryBrand.

This Agreement is effective as of date of 
signing (“Effective Date”) by and between:

Provider:
Library Solutions, LLC (doing business as 
Library Market) 
P.O. Box 17332
Jonesboro, AR 72403

and

Client:
Hood River County Library District 
502 State Street 
Hood River, OR 97031
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TERMS & 
CONDITIONS
CONTINUED
invoices are payable within 30 days of 
receipt.

3.3. Late Payment
A monthly service fee of 1.5 percent, or 
the maximum allowed by law, is payable 
on all overdue balances. All grants of 
any license to use or transfer ownership 
of any intellectual property rights under 
this Agreement are conditioned on 
full payment, including all outstanding 
additional costs, expenses, fees, or any 
other charges.

SECTION 4. CHANGES TO PROJECT 
SCOPE
If Client wants to change the scope of 
work after acceptance of this Agreement, 
Client shall send Library Solutions, LLC 
a written Change Order describing the 
requested changes in detail. Within 7 
days of receiving a Change Order, Library 
Solutions, LLC will respond with a statement 
proposing designers’ availability, additional 
fees, changes to delivery dates, and any 
modification to the Agreement. Library 
Solutions, LLC will evaluate each Change 
Order at its standard rate and charges. 
Client will be billed on a time and materials 
basis at Library Solutions, LLC’s hourly rate 
of $200 per hour. Such charges shall be 
in addition to all other amounts payable 
under this Agreement, despite any 
maximum budget, contract price, or final 
price identified. Library Solutions, LLC may 
extend or modify any delivery schedule 
or deadlines in the Agreement as may be 
required by such changes. Client will have 
7 days to respond in writing accepting or 
rejecting the new proposal. If Client rejects 
the proposal, Library Solutions, LLC will 
not be obligated to perform any services 
beyond those in the original Agreement.

SECTION 5. LEGAL COMPLIANCE
Each Party shall, at its own expense, 

comply with all laws, regulations, or other 
legal requirements that apply to it and 
this Agreement, including copyright, 
privacy, and communications decency 
laws. The Client represents and warrants 
it shall undertake any responsibilities and 
expenses incurred should any consent, 
approval, or authorization via designation, 
declaration, or filing with any government 
authority be required in connection with the 
valid execution, delivery, and performance 
of this Agreement.

SECTION 6. REPRESENTATIONS AND 
WARRANTIES
Client represents and warrants to Library 
Solutions, LLC that, to the best of Client’s 
knowledge, use of the Client Content 
does not infringe the rights of any third 
party. Library Solutions, LLC represents and 
warrants to Client that, to the best of Library 
Solutions, LLC’s knowledge, the Product will 
not violate the rights of any third parties.

Library Solutions, LLC will retain the right to 
use, modify, and reproduce any content 
and images created for the Client, unless 
where prohibited by law. These uses can 
include self-promotion, client portfolios, and 
future client projects.

THE WARRANTIES SET FORTH IN THIS SECTION ARE THE ONLY 
WARRANTIES MADE BY THE PROVIDER. THE PROVIDER MAKES 
NO OTHER WARRANTIES OF ANY KIND, EXPRESS OR IMPLIED, 
WITH RESPECT TO THE PRODUCT AND ANY RELATED 
SERVICES OR SOFTWARE. THE PROVIDER HEREBY EXPRESSLY 
DISCLAIMS ANY IMPLIED WARRANTY OF MERCHANTABILITY, 
FITNESS FOR A PARTICULAR PURPOSE OR COMPLIANCE 
WITH LAWS OR GOVERNMENT RULES OR REGULATIONS 
APPLICABLE TO THE PRODUCT, OR IMPLIED WARRANTIES 
ARISING FROM A COURSE OF DEALING OR COURSE OF 
PERFORMANCE. NO ORAL OR WRITTEN INFORMATION GIVEN 
BY THE PROVIDER, ITS EMPLOYEES, OR THE LIKE WILL CREATE 
A WARRANTY.

SECTION 7. LIMITATION OF LIABILITY
Client shall indemnify Library Solutions, LLC 
from any and all damages, liabilities, costs, 
losses, expenses, or attorney fees arising out 
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of any claim, demand, or action by a third 
party due to materials included in Product 
at the request of the Client.

7.1. Damages
EXCLUDING THE LIABILITY UNDER THE SECTION ENTITLED 
“NO INFRINGEMENT” BELOW, UNDER NO CIRCUMSTANCES 
WILL THE PROVIDER OR ANYONE ELSE INVOLVED IN 
ADMINISTERING, DISTRIBUTING, OR PROVIDING THE 
SERVICES BE LIABLE FOR ANY INDIRECT, INCIDENTAL, 
SPECIAL, OR CONSEQUENTIAL DAMAGES THAT RESULT 
FROM THE USE OF OR INABILITY TO USE THE SERVICES, 
INCLUDING, BUT NOT LIMITED TO: LOSS OF REVENUE, LOSS 
OF PROFITS, OR DAMAGES THAT RESULT FROM MISTAKES, 
OMISSIONS, INTERRUPTIONS, DELETION OF FILES OR 
EMAIL, ERRORS, DEFECTS, VIRUSES, DELAYS IN OPERATION 
OR TRANSMISSION, FAILURE OF PERFORMANCE, THEFT, 
DESTRUCTION, OR UNAUTHORIZED ACCESS TO THE 
PROVIDER’S RECORDS, PROGRAMS, OR SERVICES, EVEN IF 
SUCH PARTY HAS BEEN ADVISED OF THE POSSIBILITY OF 
SUCH DAMAGES. IN THE EVENT OF ANY BREACH BY THE 
PROVIDER OF THIS AGREEMENT, THE PROVIDER’S LIABILITY 
TO THE CLIENT WILL NOT EXCEED THE AMOUNT PAID TO 
THE PROVIDER BY THE CLIENT DURING THE PREVIOUS THREE 
MONTHS.

7.2. No Infringement
The Provider warrants that the Product 
will not infringe any patents, trademarks, 
copyrights, or any other proprietary rights 
of a third party or constitute a misuse 
or misappropriation of a trade secret 
(“Infringement”). The Client shall notify the 
Provider promptly in writing of any known 
action brought against the Client based 
on an allegation that the Client’s use of 
the Product constitutes Infringement. The 
Provider will defend, indemnify, and hold 
the Client harmless from any such action 
at the Provider’s sole expense, provided 
that the Provider shall have sole control 
of the defense of any such action and all 
negotiations and/or settlements and that 
the Client reasonably cooperates with the 
Provider in such defense. In the event that 
a final injunction is obtained against the 
Client’s use of the Product by reason of 
an Infringement or the Client is otherwise 
prohibited from using the same, the 
Provider shall, to the extent possible and at 
its expense, either (a) procure for the Client 

the right to continue to use the services that 
are infringing, or (b) replace or modify the 
services to make their use non-infringing 
while being capable of performing the 
same function within 60 days. If neither 
option is available to the Provider, then 
the Client may terminate this Agreement 
without penalty or further payment other 
than payment of fees for use of the Product 
prior to termination.

SECTION 8. CONFIDENTIAL 
INFORMATION
8.1. Definition
For purposes of this Agreement, 
“Confidential Information” shall mean 
information including, without limitation, 
all data, computer programs, code, 
algorithms, names and expertise of 
employees and consultants, know-how, 
formulas, processes, ideas, inventions 
(whether patentable or not), schematics 
and other technical, business, financial 
and product development plans, 
forecasts, strategies and information 
marked “Confidential,” or, if disclosed 
verbally, is identified as confidential at 
the time of disclosure. In addition to the 
foregoing, Confidential Information shall 
include third party software, if any, that 
may be provided to Customer under this 
Agreement, including any related source 
or object codes, technical data, data 
output of such software, documentation, or 
correspondence owned by the applicable 
Provider.

Confidential Information excludes 
information that:

a. Was or becomes publicly known through 
no fault of the receiving Party;
b. Was rightfully known or becomes 
rightfully known to the receiving Party 
without confidential or proprietary 
restriction from a source other than the 
disclosing Party;
c. Is independently developed by the 
receiving Party without the participation 

TERMS & 
CONDITIONS
CONTINUED
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of individuals who have had access to the 
Confidential Information;
d. Is approved by the disclosing Party for 
disclosure without restriction in a written 
document which is signed by a duly 
authorized officer of such disclosing Party; 
and
e. The receiving Party is legally compelled 
to disclose; provided, however, that prior 
to any such compelled disclosure, the 
receiving Party will: (i) assert the privileged 
and confidential nature of the Confidential 
Information against the third party seeking 
disclosure and (ii) cooperate fully with 
the disclosing Party in protecting against 
any such disclosure and/or obtaining a 
protective order narrowing the scope 
of such disclosure and/or use of the 
Confidential Information. In the event that 
such protection against disclosure is not 
obtained, the receiving Party will be entitled 
to disclose the Confidential Information, 
but only to the extent necessary to legally 
comply with such compelled disclosure.

8.2. Nondisclosure
During this the term of this Agreement and 
for a period of 2 years thereafter, each Party 
agrees to use Confidential Information 
only as permitted under this Agreement; 
Each Party agrees to only disclose the 
other Party’s Confidential Information to its 
employees: (a) on a need-to-know basis 
in order to further permitted uses of such 
information; and (b) who are informed of 
the nondisclosure/non-use obligations 
imposed by this Agreement. Both parties 
shall take steps each determines 
appropriate to implement and enforce 
such non-disclosure/non-use obligations.

8.3. Agreement
Each of the Parties agrees not to disclose to 
any third party the terms of this Agreement, 
including pricing, without the prior written 
consent of the other Party except to 
advisors, investors, and others on a need-
to-know basis under circumstances that 
reasonably ensure the confidentiality 
thereof, or to the extent required by law.

8.4. Injunctive Relief
In the event of an actual or threatened 
breach of the above confidentiality 
provisions, the non-breaching Party will 
have no adequate legal remedy and will be 
entitled to immediate injunctive and other 
equitable relief without bond and without 
the necessity of showing actual money 
damages.

SECTION 9. TERMINATION
9.1. Termination Procedures
If any Party fails to perform or observe 
any material term or condition of this 
Agreement and such failure continues 
without remedy for 30 days after receipt 
of written notice: 1) the other Party may 
terminate this Agreement, or 2) where 
the failure is nonpayment by Client of any 
charge when due, the Provider may, at its 
option, terminate or suspend services if the 
Client does not cure said breach within 7 
days following a notice of delinquency.

9.2. Insolvency
This Agreement may be terminated 
immediately upon written notice by either 
Party if the other Party becomes insolvent 
or involved in a liquidation or termination 
of business, files a bankruptcy petition, has 
an involuntary bankruptcy petition filed 
against it (if not dismissed within 30 days of 
filing), becomes adjudicated bankrupt, or 
becomes involved in an assignment for the 
benefit of its creditors.

9.3. Charges
The Client shall be responsible for payment 
of all charges under a terminated 
Agreement incurred as of the effective date 
of termination. If the Client terminates this 
Agreement, there shall be immediately due 
and payable by the Client an amount equal 
to 50% of the fees that would have been 
paid for the remainder of the term.

TERMS & 
CONDITIONS
CONTINUED
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SECTION 10. DISPUTE RESOLUTION
Parties agree to attempt to resolve any 
dispute by negotiation between the Parties. 
If Parties are unable to resolve the dispute 
by negotiation, either Party may start 
mediation and/or binding arbitration in a 
forum mutually agreed to by the Parties.
The prevailing Party shall be entitled to 
recover its attorneys’ fees and costs in any 
dispute resolved by binding arbitration or 
litigation.

SECTION 11. GENERAL PROVISIONS
11.1. 
This Agreement, including any amendments 
and attachments that are incorporated 
herein, constitute the entire agreement 
between the Parties and shall be 
binding when accepted by the Client. 
No modification, termination, or waiver 
of any provisions of this Agreement shall 
be binding unless in writing and signed 
by authorized officers of the Parties. No 
provision of any purchase order or other 
document issued by the Client shall be 
binding or effective for any purpose unless 
accepted by the Provider in writing. It is 
further expressly understood and agreed 
that, there being no expectations to the 
contrary between the Parties, no regular 
practice or method of dealing between 
Parties or their respective industries shall 
be used to modify, interpret, supplement, 
or alter in any manner the express terms of 
this Agreement or any part thereof.

11.2. 
Nothing contained in this Agreement shall 
be construed as creating a joint venture, 
partnership, or employment relationship 
between the Parties, nor shall either Party 
have the right, power, or authority to create 
any obligation or duty, express or implied, 
on behalf of the other.

11.3. 
The Product or any associated materials 
shall not be exported or re-exported in 
violation of any export control provisions of 
the United States or any other applicable 
jurisdiction.

11.4. 
This Agreement may not be assigned, 
sublicensed, or transferred in whole or in 
part by the Client without the prior written 
consent of the Provider. Any attempted 
assignment, subletting, or transfer shall be 
void.

115. 
If any provision(s) of this Agreement shall be 
held to be invalid, illegal, or unenforceable, 
the validity, legality, and enforceability of 
the remaining provisions shall not be in any 
way affected or impaired thereby.

11.6. 
No delay or failure either Party in exercising 
any right(s) herein and no partial or single 
exercise thereof shall be deemed in itself 
to constitute a waiver of such right(s) or 
any other rights herein. Any waiver by either 
Party of any breach of the provisions of 
this Agreement shall not operate or be 
construed as a waiver of any subsequent or 
other breach.

117. 
In the event that either Party is unable to 
perform any of its obligations under this 
Agreement or to enjoy any of its benefits 
because of natural disaster, terrorism, fire, 
explosion, power blackout, earthquake, 
flood, the elements, strike, embargo, labor 
disputes, acts of civil or military authority, 
war, acts of god, acts or omissions of 
carriers or suppliers, acts of regulatory or 
governmental agencies, actions or decrees 
of governmental bodies or communication 
line failure not the fault of the affected 

TERMS & 
CONDITIONS
CONTINUED
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Party or other causes beyond such Party’s 
reasonable control (a “Force Majeure 
Event”), the Party has been so affected shall 
immediately give notice to the other Party 
and shall do everything possible to resume 
performance. Upon receipt of such notice, 
all obligations under this Agreement shall 
be immediately suspended. If the period 
of nonperformance exceeds 7 days from 
the receipt of notice of a Force Majeure 
Event, the Party whose ability to perform 
has not been so affected may, by giving 
written notice, immediately terminate this 
Agreement as provided in Section 12.

11.8.
This Agreement may be executed in two 
or more counterparts, each of which shall 
be deemed to be an original, and each 
of which together shall constitute a single 
instrument.

11.9.
This Agreement shall be governed by and 
construed under the laws of the State of 
Arkansas applicable to contracts made in 
and wholly to be performed in the State of 
Arkansas without regard to conflicts of law.

TERMS & CON-
DITIONS
CONTINUED
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ACCEPTANCE

Payment Terms

Checks payable to: Proposal Date:
August 20, 2026

Ben Bizzle | CEO

Client Name

Signature of Approval

August 20, 2026

Position

Date

Date

• Services: 100% due upon signing

• LibraryLogo $5,500

• LibraryLogo (LibraryWebsite Discount) -$2,000

Total Cost $3,500

Job Descriptions Total

LibraryMarket

Address:
PO Box 17332
Jonesboro, AR 72403


